











[Alleyne A.O. Gulston]

Alleyne Gulston, Creative Director and co-founder of AllyDay is
a naturally talented artist in several media. He has developed
his self-taught skills over the past ten years and has chosen to
concentrate them in the field of graphic design. Marrying the
varied skill set required for his field of choice, along with his
photographic penchant, has forged a formidable combination
of creative talent.

Alleyne has augmented his natural graphics skill set by enrolling
in a graphics study programme. He completed his Masters
Certificate in Graphic Design late 2009. He remains true to
his character as an individual for whom no ‘boxes’ exist, thus
constantly bringing new and innovative ideas to his chosen
profession.

He is a believer that all things are possible given skill, patience
and time. This, coupled with his inability to give up, makes him a
critical and integral part of AllyDays offering to its clients and the
world of marketing and design.

[Dayliah M. Henry-Banthorpe]

Dayliah Henry-Banthorpe, CEO and co-founder of AllyDay is an
established advertising and sales promotion specialist. She has
a successful track record of working with intfernational and locall
clients in development of their brands and products. She is an
innovative and creative individual whose extensive portfolio of
prestigious clients have come to highly value her unique strategic
contributions in their successful acquisition and maintenance of
local, international and corporate business.

Dayliah has an international network of contacts in North
America, Europe and the Caribbean region and has regularly
exhibited at international showcase events such as the World
Travel Market in London.

Her love of the creative and the Caribbean has been a great
asset in her role as Production Manager, Copy Editor and Writer
for Truly Discover Grenada, Carriacou & Petite Martinique and
Absolutely Anguilla, magazines. Additionally, she has already
published “Tastes of Spice”, a popular best seller of recipes of
the Caribbean, as well as *Rum Stories”, an invigoratingly fresh
approach to finding ways of enjoying quality Grenadian rumes.

On a personal level she is tenacious and uncompromising in her
pursuit of quality and professionalism, setting benchmarks that
others aspire to but seldom attain.
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Cross Section of AllyDay’s
Current Clients

Ashby Windward Foundation
www.ashbywindwardfoundation.org

Bel Air Plantation Villas
Corinth, St David’s

Calabash Hoftel & Villas
Lance aux Epines, St, George's

Colombian Emeralds International
Maurice Bishop Highway
St. George's

Goddard Catering Group Ltd
Point Salines International Airport
St. George's

Grenada Electricity Services Ltd
Halifax Streeft, St. George'’s

Grenada Ministry of Agriculture
Ministerial Complex, St. George's

Le Phare Bleu Marina & Resort
Petite Calivigny Bay, St. George'’s

Netherlands Insurance
Netherlands Building, Grand Anse
St. George's

Sissons Paint Grenada
Frequente Industrial Estate, St. George's

Spice Island BillFish Tournament
Grenada Yacht Club
Lagoon, St. George's

Sunsation Tours Ltd.
Grand Anse, St. George's

Tourism Services Ltd.
St. Paul’s, St. George's

True Blue Bay Resort
True Blue, St. George's





